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Personal Branding



Stand up, go around the room and find 
someone you haven’t spoken much to 
yet:
Discuss which celebrity you would like 
to:
Be with you to receive bad news
Go out with to celebrate fantastic news
Stay in and Netflix/Amazon and chill
Be prepared to tell us why.

Weep, Party, chill



What is your personal brand?
Why is your personal brand important 
for you?
What are the benefits of a well defined 
and well curated personal brand?

What do you expect to take away from 
this small workshop?

Welcome and let’s talk expectations



Discover

Create

Communicate

Maintain

A model to help shape your brand



What actions can you take to increase 
the size of your ‘Arena’?

What factors can influence the size of 
the increase?

How do we expand our self-awareness 
into the ‘Unknown’ zone?

Ready to increase your self awareness?



How can this model help us to help 
others?

Does anybody know people in their 
office that exemplify some of these 
actions?

Has anybody been on or know someone 
who has been on a journey of self 
discovery by venturing out of their 
comfort zone?

Welcome and let’s talk expectations



“Your brand is what people 
say about you when you’re 
not in the room.”
Jeff Bezos
Chief Executive - Amazon

Create …



Create …



Create …



Create …



Create …

• What is your unique selling point? 

• How do you stand out from the crowd?

• How do you make sure you make a 
good impression? 

• You only get one chance to 
make a first impression!



Create …

• Personal branding:
• Dress
• Body language
• Tone of voice
• Mannerisms
• What you say and what you don’t say
• Your actions
• Punctual or always late for meetings



Create …



Communicate …

• How do you implement / communicate
the promotion of ‘your personal brand’

• What tools do you think you 
should use?



Communicate …



Communicate …



Communicate …



Communicate …


