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Weep, Party, chill A,
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Stand up, go around the room and find
someone you haven’t spoken much to
yet:

Discuss which celebrity you would like
to:

Be with you to receive bad news

Go out with to celebrate fantastic news
Stay in and Netflix/Amazon and chill

Be prepared to tell us why.




Welcome and let’s talk expectations ahn
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What is your personal brand?

Why is your personal brand important
for you?

What are the benefits of a well defined
and well curated personal brand?

What do you expect to take away from
this small workshop?



A model to help shape your brand ah
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Ready to increase your self awareness? ahn
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Johari Window

What actions can you take to increase Known to self Not known to self
the size of your ‘Arena’?
Known
to
What factors can influence the size of pEens
' ?
the increase- — A——
How do we expand our self-awareness Not
into the ‘Unknown’ zone? K”tUDWﬂ
Others
Facade Unknown
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knows (o ke
. How can this model help us to help
1 . 2 others?
known g "
omers | oPnlies L i -
8 , Does anybody know people in their
1 . .
! office that exemplify some of these
e = L actions?
* self-disclosure/exposure shared others' observation
2 A
unknown 5 Has anybody been on or know someone
by others [----- UL omoe i unknown -1 who has been on a journey of self
F §-> : discovery by venturing out of their
3 B | 4 comfort zone?




“Your brand is what people
say about you when you're
not in the room.”

Jeff Bezos
Chief Executive - Amazon
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—YOU—
* What is your unique selling point? N EVER
* How do you stand out from the crowd? HANCE
* How do you make sure you make a A
good impression? Cﬁg/lmé
. <FIRST—
You only get one chance to MPRESSION

make a first impression!
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* Personal branding:
* Dress
« Body language
» Tone of voice
 Mannerisms
« What you say and what you don’t say

 Your actions ( )
* Punctual or always late for meetings ‘
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How to Make a Positive First Business Impression

Great First Make Eye Actively Pay
Impressions Contact Listen Attention

Speak \ Read Sit or Stand :f; Relax and \
. Expressively | Body Cues Up Straight . Be Yourself J

.-. oy _J.n
ﬁ'.- ,f F - - : E'H\ - ‘,-;'jl
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* How do you implement / communicate
the promotion of ‘your personal brand’

* What tools do you think you
should use?




Communicate ...
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THE EVOLUTION
OF SOCIAL MEDIA

2002 2004 2005 2005 2010
I | I I | | | I |
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e lin| | f v f U I g

created (Six
Degrees)

is founded s founded is founded is founded is founded buys Instagram  buys WhatsApp users

worldwide

Massive boom of young people using social media

Businesses could hard sell on social media easily

They got older and audiences adapted
Businesses have to educate and/or entertain as audiences evolve

Younger generation born more social savvy
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SOCIAL MEDIA PLATFORMS
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